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MEMBERSHIP TRENDS

Greater attention towards digital communication.

More digital tools than ever.

The rise of virtual events and benefits.

Forced ethos of experimentation and digital 
innovation.



MEMBERSHIP TRENDS
IN THE COVID-ERA

Extending expiration dates.

Need new lines of communication.

Backlogged membership card fulfillment.

Need to cut costs. 

Reinvention of the “front desk” experience

Rise of contactless forms of entry.



How have museums adopted new 
technologies, and what have the 

outcomes been?

QUESTION



Sarah Owens
Membership Manager 
Exploratorium



Founded in San Francisco in 1969,                          
the Exploratorium is an interactive                    
museum, a professional development                 
home for teachers, and a global 
exhibit-design trailblazer with a mission to 
transform learning worldwide.

We offer two membership programs with 
two very different audiences: 
Daytime and After Dark Memberships, 
with ~17,000 households total.  

Closed since March 12
Opening ETA: Spring 2021



What CAN we offer?!?!?

● Extending all expiration dates

● Started weekly content and 
retail emails

● Created new content 
categories to address the 
needs of parents and teachers

● May is For Members benefits 
went all-online, creating a 
library of members-only digital 
content

● Started After Dark Online

 







Preparing for Reopening: 

● Creating a digital content 
strategy that continues after 
reopening

● Timed ticketing with 
Siriusware

● Email updates

● Working with Cuseum to 
implement contactless, digital 
membership cards

And so do we.
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What’s the first step of launching a new 
digital project in membership?

QUESTION



How do you evaluate the success of a 
new digital initiative?

QUESTION



Have you faced any significant 
challenges or setbacks when 

implementing a new digital initiative?

QUESTION



How important is it to be retrospective 
about past experiments and projects, as 

we plan for future ones? 

QUESTION




